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1 Executive Summary 

This deliverable is the sequel to D9.4 Project Advertising Material I, providing an overview of advertising 
material created and planned between M05 (January 2017) and M14 (October 2017). 

The advertising material includes: 

 Website 

 Social Media 

 Webinars 

 Videos 

 Press Releases 

 Newsletters 

 Flyers and Brochures 

 Posters 

A final deliverable in this series, D9.6 Project Advertising Material III, will be issued in M26 (October 2018). 
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2 Introduction 

This deliverable is the second in a series of three Dissemination/Exploitation/Communication (DEC) 
deliverables on the subject of COMPOSITION advertising material. It provides an overview of material 
created and related activities between M05 (January 2017) and M14 (October 2017). 

As its predecessor D9.4 Project Advertising Material I, it is part of task T9.1 Communication and 
Dissemination Activities and is related to D9.1 Communication Strategy and Plan, D9.2 Project website and 
D9.3 Dissemination Strategy and Plan. The third document in the series, D9.6 Project Advertising Material 
III, is due in M26 (October 2018). 



COMPOSITION D9.5 Project Advertising Material II 
 

 

Document version: 1.0 Page 6 of 14 Submission date: 2017-11-02 

3 Project Advertising Material 

The project strategy is to progressively increase dissemination efforts as project results are obtained. The 
early stages have been aiming at obtaining a wide awareness of the COMPOSITION project, creating 
favourable conditions for facilitating exploitation and guaranteeing project results after the end of the project. 
In the later stages, the activities will emphasise on integrating and exploiting COMPOSITION technologies, 
making use of the development progress and demonstrating the results from the COMPOSITION pilots. 

In the first year of the project, the dissemination activities have focused on: 

 Creating awareness about the COMPOSITION project  

 Disseminating in strategic networks of the partners 

 Liaising with actors in industrial clusters and related Activity Groups, etc. 

The methods used for achieving these targets cover: 

 Publishing marketing material (brochures, flyers, posters, web site) 

 Issuing press releases and liaising with business stakeholders 

 Aligning events with similar EU or national projects 

 Attending seminars and conferences. 

The following sections describe the advertising material produced in the period covered. 

3.1 Website 

The website is accessible at www.composition-project.eu and is continuously updated with news, events and 
other relevant information. As can be seen in Figure 1, the website has been extended with a Knowledge 
Centre, where public deliverables and other public material can be downloaded. Among other documents, 
this section presently features the nine public deliverables approved at the first project review, which took 
place in Brussels in July 2017.  

 

Figure 1: COMPOSITION website – Download section for public deliverables 

The Partner description on the website has also been extended, and events such as conferences, 
workshops and networking meetings with COMPOSITION partner attendance added. Examples of events 
are: Fraunhofer represented COMPOSITION at the conference ‘IoT for Business’ in Stockholm, Sweden, in 
October 2016, and Tyndall National Institute participated in the 27th International Conference on Flexible 
Automation and Intelligent Manufacturing in Modena, Italy, in June 2017. 

http://www.composition-project.eu/
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Since the beginning of the project, 2434 website sessions have taken place, with 1342 users initiating at 
least one session. 6728 pages have been viewed, and the public deliverables have been downloaded more 
than 400 times. 

3.2 Social Media 

As of October 2017, COMPOSITION has 29 followers on Twitter1. A recent screenshot of the profile is 
shown in Figure 2. 

 

Figure 2: COMPOSITION Twitter profile 

Establishing a LinkedIn profile is planned for November 2017, and when the first video has been produced 
(in year 2 of the project), it will be accessible via a dedicated COMPOSITION YouTube channel. 

Detailed analysis on website and social media activity is provided at project and review meetings to align 
with the project's dissemination and communication KPIs, and as such addressed in project progress 
reports. 

3.3 Webinars 

The first of three planned live webinars is scheduled to take place in early 2018, mainly highlighting the 
innovative aspects of the COMPOSITION technologies. Afterwards, the webinars will be shared via different 
channels for maximum impact.  

3.4 Videos 

During year 2, a video based on the first COMPOSITION demonstrator will be made for distribution to the 
general public and the industrial community. Further small videos are planned to promote the project and 
demonstrate the results. Videos created by the project will be accessible from the website and via the 
YouTube channel.  

3.5 Press Releases 

A press release for the Greek audience, announcing the project and introducing the pilot site in Greece and 
the partners involved, was issued in December 2016. See Appendix A. 

                                                      
1 https://twitter.com/Composition2016 

https://twitter.com/Composition2016
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To ensure dissemination of the project results and ensure that scientific and technological developments will 
become accessible to wider audiences, at least three more press releases are planned, one in year 2 and 
two in year 3. 

The first press release from November 2016 has generated 174 downloads from the website. 

3.6 Newsletters 

The first COMPOSITION Newsletter, shown in Appendix B, was issued in July 2017, and the second 
Newsletter in early November 2017, as shown in Appendix C. It is planned to issue the remaining six 
Newsletters approximately every three months, with news of project results and planned activities.  

The COMPOSITION Newsletter has 81 subscribers. Additionally, partners distribute the newsletters through 
their own networks. 

3.7 Flyers and Brochures 

A minor update has been made to page 1 of the initial flyer, as shown in Appendix D. 

The flyer has been downloaded from the website 218 times and has been distributed at several events. 

3.8 Posters 

The first A1 size poster has been designed to support dissemination at trade shows, conferences, etc. The 
poster is shown in Appendix E; it is also available as a rollup. A second poster is planned towards the end of 
the project.  

The poster has been downloaded from the website 82 times since May 2017. 
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4 Appendices  

4.1 Appendix A: Press Release for Greek Audience, December 2016 
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4.2 Appendix B: Newsletter # 1, July 2017 
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4.3 Appendix C: Newsletter #2, November 2017 
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4.4 Appendix D: Updated Project Flyer, October 2017 
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4.5 Appendix E: COMPOSITION Poster, May 2017 
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