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1 Executive Summary 

This deliverable provides an overview of the first advertising material created and planned at the beginning 
of the project. 

The advertising material includes: 

➢ Website 

➢ Social Media 

➢ Webinars 

➢ Videos 

➢ Press Releases 

➢ Newsletters 

➢ Flyers and Brochures 

➢ Posters 

➢ Presentation templates 

A related communication, D9.5 Project Advertising Material II, will be issued in M14. 
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2 Introduction 

This deliverable is classified as a DEC (Dissemination, exploitation, communication) delivery, providing an 
overview of the first advertising material created and planned at the beginning of the project. 

It is part of task T9.1 Communication and Dissemination Activities and is related to D9.1 Communication 
Strategy and Plan, D9.2 Project website and D9.3 Dissemination Strategy and Plan. The document will be 
updated twice during the project, in M14 and M26. 

In this document, the project’s current and planned advertising material is described including: website, use 
of social media, webinars, videos, press releases, newsletters, leaflets, brochures, posters and presentation 
templates. 
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3 Project Advertising Material 

The project strategy is to progressively increase dissemination efforts as project results are obtained. At the 
early stages, the aim is to obtain a wide awareness of the COMPOSITION project, create favourable 
conditions for facilitating exploitation and guarantee project results after the end of the project. At the latter 
stages, the activities will focus on integrating and exploiting COMPOSITION technologies, making use of the 
development progress and demonstrate results at the COMPOSITION pilots. 

In the first year of the project, the dissemination activities will thus focus on: 

(i) Create awareness about the COMPOSITION project;  

(ii) Dissemination in strategic networks of the partners;  

(iii) Prepare powerful standing in industrial clusters. 

The methods used for achieving these targets cover: 

• Publication of marketing material (brochures, flyers, posters, web site);  

• Press releases and liaison with business stakeholders; 

• Aligning events with similar EU or national projects;  

• Attendance in seminars and congresses. 

The following sections describe the advertising material produced and planned. 

3.1 Website 

The website is accessible at www.composition-project.eu and will be continuously updated with news, 
results, public deliverables and other relevant material. The website is pictured in Figure 1 and 2. 

 

 

Figure 1: COMPOSITION website – front page 

 

The website is described in detail in deliverable D9.2 Project Website, as are the Social Media and Webinars 
listed in Sections 3.2 and 3.3. 

http://www.composition-project.eu/
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Figure 2: News section on website 

 

3.2 Social Media 

COMPOSITION is currently present on Twitter: https://twitter.com/Composition2016 

 

https://twitter.com/Composition2016
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Figure 3: COMPOSITION Twitter profile 

The plan is to establish a LinkedIn profile during year 1 as well as a YouTube channel once the first video is 
produced in year 2 of the project. 

3.3 Webinars 

Three webinars are planned, targeting different stakeholders: industrial innovators, IIMS suppliers, 
manufacturing companies and supply chain consultants. The events will be webcast live and later available 
on-demand using a webcasting platform provided and hosted by IN-JET. The webinars will also be shared 
on YouTube. The first webinar is planned to take place in year 2 of the project. 

3.4 Videos 

At least two videos have been planned. Based on the first demonstrator, a video will be made for distribution 
to the general public and the industrial community (during year 2). Further small videos will be produced in 
the course of COMPOSITION to promote the project and demonstrate the results. Videos created by the 
project will be accessible from the website and via the YouTube channel.  

3.5 Press Releases 

Press releases will be issued ad-hoc in relevant languages, depending on the project’s progress. A press 
release has been prepared and launched to announce the start of the project. See Appendix A. 

3.6 Newsletters 

COMPOSITION plans to produce eight newsletters describing the results obtained in the project and 
planned activities. They will be distributed to the relevant audiences by the individual partners as well as via 
the project’s website. Content will vary and will target different segments such as industry and technology 
audiences. The first newsletter is due in M08, welcoming readers and presenting vision and first results. 

3.7 Flyers and Brochures 

An initial flyer has been produced as a general presentation of COMPOSITION distributed by partners at 
events and via the website. It can be found in Appendix B. The plan is to update the flyer when needed to 
reflect the project progress. In the beginning of the third year, when the components of COMPOSITION are 
fully known, a more comprehensive, pre-commercial brochure will be developed and distributed as a 
foundation for exploitation. 

Partner ELDIA has also produced a commercial flyer, highlighting the involvement in COMPOSITION. See 
Appendix D. 

3.8 Posters 

Two posters will be designed to support dissemination at trade shows, conferences and external workshops 
with the first one being produced at the beginning of year 2 (M15). 

3.9 Presentation Templates 

Several presentation templates and logo have been produced to ensure a coherent graphical identity and 
look. The templates cover presentations (shown in Appendix C), deliverables, documents, agendas and 
minutes. A general presentation of COMPOSITION for partner use is being prepared to support 
presentations of COMPOSITION at meetings, events etc.  
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4 Appendix  

4.1 Appendix A: Press Release 
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4.2 Appendix B: Project Flyer for Awareness 
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4.3 Appendix C: Presentation Template 
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4.4 Appendix D: ELDIA Flyer 

 


